Case Study
Case studies are the optimal way to walk through the process of how a customer is using your product, or vice versa. While case studies are more sales-oriented than traditional content marketing pieces, they provide a lot of value for curious prospects.

It’s a good idea to provide case studies from customers in various industry verticals so that prospects can read about an example that relates to them. Don’t be shy to write up case studies about how you’re using other software, too – especially if both products integrate with each other.

Examples of Case Studies
Case Study: How Monetate Increased Lead Conversions By 250% With Uberflip
Case Study: How Kinvey Hijacked AWS re:Invent With Hubs
Case Study: How Visual.ly Revamped Their Resource Center With Uberflip
Case Study: Understanding And Delivering Content That Your Audience Loves
Case Study Template

Title
Introduction

In your intro, give context to the case study by explaining who the companies are and how they’re using each other. You might want to highlight notable stats about how company X has experienced improved performances or efficiencies since using your product/service. 

Implication #1:

It’s best to break down the case study into different implications your product/service had on the company. Presumably, your services helped the company do X, Y, Z and that’s a great way to break down your case study as well.

Implication #2:

Implication #3…
Conclusion

CTA

Include a relevant CTA that relates to your case study – perhaps a prompt to sign up for a free trial or to request a demo. 

